
Interactive Media 

High-Tech Marketing 



Interactive Media Advertising 

Online/Internet 

Wireless: cell 

phones, PDAs 

POP Displays 

 Interactive Outdoor 

 

 



Bar Codes Talk to Cell Phones 

   The pattern on a building in Tokyo is filled with information 
that can be read by a properly programmed cellphone with a 
camera. The technology can also be used for many other 
things, like buying airline tickets.  

       New York Times (4/1/07) 



Birth of the Internet: 1969 

 1969 first four nodes of the 

Internet connecting UCLA, 

UCSB, Stanford Research 

Institute, and University of 

Utah 

 ARPANET: military program 

to ensure robust 

communications in case of 

nuclear war 

 First email sent at 50 kbps, 

system promptly crashed 

 



World Wide Web 

 In 1980, Tim Berners-Lee, an 

independent contractor at the 

European Organization for 

Nuclear Research (CERN), 

Switzerland, built ENQUIRE, 

as a personal database of 

people and software models, 

but also as a way to play with 

hypertext – the WWW 

running on top of the Internet. 

The NeXTcube used by Tim 

Berners-Lee at CERN 

became the first Web server. 

http://en.wikipedia.org/wiki/File:First_Web_Server.jpg


Where are the users? 

http://www.internetworldstats.com/stats.htm 

More Stats 

World Internet Usage Statistics News and Population Stats.htm


Where are the users? 

http://www.internetworldstats.com/stats.htm 

More Stats 

World Internet Usage Statistics News and Population Stats.htm


Where are the users? 

http://www.internetworldstats.com/stats.htm 

More Stats 

World Internet Usage Statistics News and Population Stats.htm


CPM, CPC, CPA ?!? 

 CPM stands for Cost-
per-Thousand 
impressions. 

 This pays a certain 
amount for every 
thousand times a CPM 
message is displayed.  

 A campaign paying 
$1.00 CPM to a site 
displaying an ad 500,000 
times will earn $500.  
 



CPC, CPA, CPM ?!? 

 CPC stands for Cost-
Per-Click.  

 A site will generate this 
type of revenue when a 
viewer clicks on an ad 
paying CPC rates.  

 CPC rates range from 
20-cents to $1.00 and 
more. 

 



CPA, CPM, CPC ?!? 

 CPA stands for Cost-per-
Action.  

 It is also know by cost-
per-acquisition, cost-per-
lead, cost-per-purchase, 
etc.  

 An advertiser pays a pre-
determined amount 
based on a customer 
doing or buying 
something after the click 
through.  

 



Click click click 

 The best minds of 

my generation are 

thinking about how 

to make people click 

ads…That sucks. 

— Quote by Jeff 

Hammerbacher, former 

research scientist at 

Facebook, from the article: 

This Tech Bubble Is 

Different - BusinessWeek 

 

http://www.businessweek.com/magazine/content/11_17/b4225060960537.htm
http://www.businessweek.com/magazine/content/11_17/b4225060960537.htm
http://www.businessweek.com/magazine/content/11_17/b4225060960537.htm
http://www.businessweek.com/magazine/content/11_17/b4225060960537.htm
http://www.businessweek.com/magazine/content/11_17/b4225060960537.htm


What Kinds of Interactive Ads 

Work? 
 Banners 

 Skyscrapers 

 Pop-Ups 

 Pop-Unders 

 Rich Media 

 Soshkeles 

 Text Links 

 Advertorials 

 Search Engine 
Sponsorships 
 

http://www.sabena.com/
http://www.datemaker.com/fw/FourLevel/layout_Default.jsp?Epid=e20gobpbebnx7&Nid=649


Banner Ads 

468x60 pixels most popular ad size 

 



Skyscraper Ads 

 



Internet Advertising Bureau 

www.iab.net 

 

http://www.nps.gov/glba/evc.htm


Pop-Ups 

Reached 32.8 percent of online audience in just 5 months. 
 



Pop-Unders 

Can’t see them until you close top windows 

 



Rich Media 

 Interactive 

 Search databases 

 Play games 

 Enter information 

 Retrieve information 

 Flash animations 

 



“Soshkeles” 



Text Links 

 Also called “Sprinks” or “sponsored links” 

 



Key-Worded Ads 
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Oops! 

Key- 

Worded  
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Advertorial 

 Cross between “Editorial” and “Advertising” 

 



Search Engine Sponsorships 



Get High Search Engine Placement 

Presentation 

Search Engine Placement.ppt
http://www.google.com/webhp?hl=en


Email/Spam 

 More than 62-billion pieces of unsolicited email in 

US annually. 

 Less than 1-cent per piece to send; 20-cents per 

piece for opt-in. 

 Technology, consumer backlash, regulation will 

help control rampant growth of spam. 

 



The High Cost of Spam 

 It costs about $250 to send 

a million spams, but about 

$2,800 in lost wages, at 

the federal minimum wage, 

for those million spams to 

be deleted.  
(MIT Computer Scientist) 

 Spam costs U.S. 

businesses $8.9 billion 

and European businesses 

$2.5 billion annually.  
(Ferris Research) AP 1/18/03 

 



Spammer Faces Prison 

    Judge Sentences Spammer to 9 Years  

 
April 8, 2005  Associated Press 

 
LEESBURG, Va. - A Virginia judge 
sentenced a spammer to nine years in 
prison Friday in the nation's first felony 
prosecution for sending junk e-mail. ... 
 

     Jeremy Jaynes of pumped out at least 10 
million e-mails a day with the help of 16 
high-speed lines. 
 

     Jaynes was among the top 10 spammers in 
the world ... peddling junk products and 
pornography. Prosecutors say he grossed 
up to $750,000 per month.  



CPM Overview 


